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B. Com. Program Outcomes 

 The course aims at acquainting the students with the emerging issues in business, trade  

 And commerce regarding, recording, maintaining and presenting the accounting and financial facts. 

 The objective of this paper is to import knowledge to students in order to improve their logical reasoning, ability 

and interpretation, application of furious statistical and mathematical tools and techniques in making logical and 

scientific decision in business operations. 

 This course is meant to acquaint the students with the principals a business economics as our applicable in 

business. 

 To provide computer skills and knowledge for commerce students and to enhance the students understand up 

usefulness of information technology tools for business operations. 

 To create awareness amongst us students about entrepreneurship. 

 To understand theories while applying in the business. 

 The purpose of this course is to families the students with the activities in a modern office. Smooth functioning of 

any organization depends upon the way various activities are organized, facilities provided to the staff working in 

the office, the working environment and the tools and equipment used in office. 

 The purpose of this course is to develop the skill among the students about preparing and organization accounts. 

 To provide knowledge and information about statistical applications. 

 To create skill and ability among students for using the statistical method, tools techniques   by using I.T devices. 

 The course Aims to provide basic knowledge to the students about the organization and management of a business 

enterprise. 

 To provide knowledge and information about entrepreneurship development.  

 To provide knowledge and create ability for sitting up an enterprise within given environment. 

 To provide knowledge and information about office management practices. 

 To create skill and ability to operate office activities effectively (by using automation systems) 

 After studying these subject students will be able to understand how to prepare final accounts banking and 

insurance companies and record the accounting transaction and events related to investment and departmental 

affairs. 

 Management accounting is an essential tool that enhance says a manager’s ability. This course is an introduction 

to the use of accounting information by managers for decision making, performance evaluation and control. The 

course objective is to increase understanding of the students about the concepts and techniques of management 

accounting. These issues will be addressed in the background of fast changing global market scenario. 

 This course aims at importing acknowledge about the principals and methods of auditing and its applications. 

 To acquaint students with basic concept, terms, provisions and application of business laws. 

 To Benefit the students to work with well known accounting software e.g. tally ERP 9 

 To enable students to process and record the business transactions and manage the accounts information using 

software. 

 To equip students "know-how'' GST functionality using eg. Tally software. 

 Two train students with required skill for greater employability. 

 Provide basic input of supply chain management and logistic practices.  

 To creates awareness and entrepreneurial simulation for career building. 

 Two familiarize student with basic concept and the impact of tourism. 



 To acquaint the students about role, setup, working and assistant through micro, small and medium enterprises in 

India.  

 To equip the students with necessary management skills for effective management of MSMES 

 After studying the subject students will be able to understand how to prepare the final account of firm electricity 

and local self -Government. 

 Objective of course is to give students a good understanding about the concept and techniques of management 

accounting syllabus, it will help student the understand the background of a first changing global market. 

 Students will be able to learn about the direct taxes with different income tax act with latest amendments. 

 To acquaint student with basic concept terms provision and application of business laws. 

 To benefit the students with employability and to work with well- known accounting software e.g. tally ERP9. 

 To enable students to process advance accounting and inventory transactions using accounting software. 

 To equip students with advance GST functionality through computerized accounting. 

 Course is entered to familiarize the students with capital market operations in India. It will provide a broad view 

of the Indian financial system, SEBI, primary market, Indian and international stock exchanges. 

 To understand the role of salesman in the changing can you in global marketing.  

 To know the various types of customer salesman and skills of successful salesman. 

 

M. Com.  Program Outcomes 

 To enhance quality management abilities of a student. 

 Update the subject knowledge among the sub students at corporate level and its use in decision making. 

  Update the subject knowledge among the student at corporate level. 

 To make the students understand the various aspect of business environment and its impact on industry, 

international trade. 

 To make the students learn the application of statistical tools and techniques. 

 Update the subject knowledge among the students at corporate level in cost accounting 

 Update the subject knowledge among the students at corporate level 

 This course exposes students to understand this is a financial transaction which are applied in business and 

industry. 

 To enhance the decision making abilities of students in situations of uncertainty in a dynamic business 

environment. 

 The objective of the course is to acquaint the students with the use of e-commerce in computing markets and 

business administration. 

 To expose the students with research process, data collection and analysis sampling report writing etc. 

 The objective of the schools used to expose students to the human resource planning methodologies and the 

various aspects of HR practices. 

 Update knowledge about different business legislation in practice. 

 To make the students understand the importance of international marketing, entry strategies, foreign market 

selection, product development and distribution. 

 To acquaint the students with accounting concept, tools and techniques for managerial decisions. 

 Update subject knowledge among the students at corporate level about security and portfolio management. 

 The object to of this course is to highlight the impact of advertising and its economic and social aspect and 

acquaint the students with conceptual and practical aspects of the subject. 

 The objective of the courses is the expose students about international business it’s significance and basic 

knowledge. 
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Semester wise Course Outcomes 

B. Com Semester-I 

Sr.No. Name of Course Outcomes 

1 Financial Accounting-I  The course aims at acquainting the students with the emerging issues in 

business, trade and commerce regarding, recording, maintaining and 

presenting the accounting and financial facts. 

2 Business Mathematics 

and statistics-I 
 The objective of this paper is to import knowledge to students in order to 

improve their logical reasoning, ability and interpretation, application of 

furious statistical and mathematical tools and techniques in making 

logical and scientific decision in business operations. 

3 Business and Industrial 

Economics 
 This course is meant to acquaint the students with the principals a 

business economics as our applicable in business. 

4 I.T application in 

Business-I 
 To provide computer skills and knowledge for commerce students and to 

enhance the students understand up usefulness of information technology 

tools for business operations. 

5 Entrepreneurship 

Development -I 
 To create awareness amongst us students about entrepreneurship. 

 To understand theories while applying in the business. 

6 Office Management-I  The purpose of this course is to families the students with the activities 

in a modern office. Smooth functioning of any organization depends 

upon the way various activities are organized, facilities provided to the 

staff working in the office, the working environment and the tools and 

equipment used in office. 

 

B. Com Semester-II 

Sr.No. Name of Course Outcomes 

1 Financial Accounting-II  The purpose of this course is to develop the skill among the students 

about preparing and organization accounts. 

2 Business Mathematics 

and statistics-I 
 To provide knowledge and information about statistical applications. 

 To create skill and ability among students for using the statistical 

method, tools techniques   by using I.T devices. 

3 Business Organization 

And Management 
 The course Aims to provide basic knowledge to the students about the 

organization and management of a business enterprise. 

4 Entrepreneurship 

Development -II 
 To provide knowledge and information about entrepreneurship 

development.  

 To provide knowledge and create ability for sitting up an enterprise 

within given environment. 

5 Office Management-II  To provide knowledge and information about office management 

practices. 

 To create skill and ability to operate office activities effectively (by 

using automation systems) 

 

B. Com Semester-V 

Sr.No. Name of Course Outcomes 

1 Advance Financial 

Accounting-I 
 After studying these subject students will be able to understand how to 

prepare final accounts banking and insurance companies and record the 

accounting transaction and events related to investment and departmental 

affairs. 

2 Management  Management accounting is an essential tool that enhance says a 



Accounting-I manager’s ability. This course is an introduction to the use of accounting 

information by managers for decision making, performance evaluation 

and control. The course objective is to increase understanding of the 

students about the concepts and techniques of management accounting. 

These issues will be addressed in the background of fast changing global 

market scenario. 

3 Auditing  This course aims at importing acknowledge about the principals and 

methods of auditing and its applications. 

4 Business Regulatory 

Framework-I 
 To acquaint students with basic concept, terms, provisions and 

application of business laws. 

5 Computerized 

Accounting-I 
 To Benefit the students to work with well known accounting software 

e.g. tally ERP 9 

 To enable students to process and record the business transactions and 

manage the accounts information using software. 

 To equip students "know-how'' GST functionality using e.g.Tally 

software. 

 Two train students with required skill for greater employability. 

6 Supply chain 

Management & 

Logistics  

 Provide basic input of supply chain management and logistic practices.  

 To creates awareness and entrepreneurial simulation for career building. 

7 Travel & Tourism  Two familiarize student with basic concept and the impact of tourism. 

 MSME Management   To acquaint the students about role, setup, working and assistant through 

micro, small and medium enterprises in India.  

 To equip the students with necessary management skills for effective 

management of MSMES 

 

B. Com Semester-VI 

Sr.No. Name of Course Outcomes 

1 Advance Financial 

Accounting-II 
 After studying the subject students will be able to understand how to 

prepare the final account of firm electricity and local self -Government. 

2 Management 

Accounting-II 
 Objective of course is to give students a good understanding about the 

concept and techniques of management accounting syllabus, it will help 

student the understand the background of a first changing global market. 

3 Direct Taxes  Students will be able to learn about the direct taxes with different income 

tax act with latest amendments. 

4 Business Regulatory 

Framework-II 
 To acquaint student with basic concept terms provision and application 

of business laws. 

5 Computerized 

Accounting-II 
 To benefit the students with employability and to work with well- known 

accounting software e.g. tally ERP9. 

 To enable students to process advance accounting and inventory 

transactions using accounting software. 

 To equip students with advance GST functionality through computerized 

accounting. 

6 Capital Market   Course is entered to familiarize the students with capital market 

operations in India. It will provide a broad view of the Indian financial 

system, SEBI, primary market, Indian and international stock exchanges. 

7 Advertising & 

Salesmanship  
 To understand the role of salesman in the changing can you in global 

marketing.  

 To know the various types of customer salesman and skills of successful 

salesman. 

 

M. Com. Semester-I 

Sr.No. Name of Course Course 

Code 

Outcomes 

1 Management Process 

And Organizational 

Behaviour 

Com-

401 
 To enhance quality management abilities of a student. 

2 Managerial Economics Com-

402 
 Update the subject knowledge among the sub students at 

corporate level and its use in decision making. 

3 Corporate Financial 

Accounting 

Com -

403 
 Update the subject knowledge among the student at corporate 

level. 



4 Business Environment Com- 

421 
 To make the students understand the various aspect of 

business environment and its impact on industry, international 

trade. 

5 Statistical Analysis  Com-

422 
 To make the students learn the application of statistical tools 

and techniques. 

M. Com. Semester-II 

Sr.No. Name of Course Course 

Code 

Outcomes 

1 Advanced Cost 

Accounting  

Com-

404 
 Update the subject knowledge among the students at corporate 

level in cost accounting 

2 Marketing 

Management 

Com-

405 
 Update the subject knowledge among the students at corporate 

level 

3 Financial Management Com-

406 
 This course exposes students to understand this is a financial 

transaction which are applied in business and industry. 

4 Strategic Management Com-

423 
 To enhance the decision making abilities of students in 

situations of uncertainty in a dynamic business environment. 

5 E-Business Com-

424 
 The objective of the course is to acquaint the students with the 

use of e-commerce in computing markets and business 

administration. 

M. Com. Semester-III 

Sr.No. Name of Course Course 

Code 

Outcomes 

1 Research Methodology  Com-

501 
 To Expose the students with research process, data collection 

and analysis sampling report writing etc. 

2 Human Resource 

Planning Development 

Com-

502 
 The objective of the schools used to expose students to the 

human resource planning methodologies and the various 

aspects of HR practices. 

3 Business Legislation  Com-

503 
 Update knowledge about different business legislation in 

practice. 

4 International marketing  Com-

521 
 To make the students understand the importance of 

international marketing, entry strategies, foreign market 

selection, product development and distribution. 

5 Accounting For 

Managerial decision 

Com-

522 
 To acquaint the students with accounting concept, tools and 

techniques for managerial decisions. 

M. Com. Semester-IV 

Sr.No. Name of Course Course 

Code 

Outcomes 

1 Security Analysis Com-

505 
 Update subject knowledge among the students at corporate 

level about security and portfolio management. 

2 Advertising and media 

Management 

Com-

523 
 The object to of this course is to highlight the impact of 

advertising and its economic and social aspect and acquaint 

the students with conceptual and practical aspects of the 

subject. 

3 International Business Com-

524 
 The objective of the courses is the expose students about 

international business it’s significance and basic knowledge. 

 


